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SCHOOL OF FOREIGN LANGUAGES 

COURSE DESCRIPTION FORM 

 

LISTENING AND SPEAKING 

 

Course Title 

 

Listening & Speaking 

 

Mode of Delivery 

 

Face to face in class 

 

Language of 

Instruction 

 

English 

 

Delivered by 

 

SFL Lecturers 

  

Aim of Course 

 

The aim of this course in Intermediate level is to teach students how to follow and comprehend the 

main points of a clear speech about familiar topics like work and school, and to make an oral 

production about these topics. It also teaches students to comprehend personal and professional 

topics on TV and radio programmes when delivered slowly and clearly, and to make oral 

production about these topics.  

 

 

The aim of this course in Upper-Intermediate level is to teach students to comprehend complex 

sentence structures in speeches about familiar topics at a normal speed, and to make oral 

production about these topics. It also teaches students to comprehend the main points of academic 

speeches and most TV news, and to make oral production about these topics. 

 

 

The aim of this course in Advanced level is to teach students to comprehend lectures and complex 

topics within or beyond their fields, and to make oral production about these topics. 

 

 

Learning Outcomes 

 

At the end of Intermediate level students will be able to; 

 Make oral production about architecture, psychology, behavioural science, games, 
sociology, business and environment. 

At the end of Upper-Intermediate level students will be able to; 

 Make oral production about sociology, science, psychology, marketing, risks, economics, 

and success and failures. 

At the end of Advanced level students will be able to; 

 

 Make oral production about business, relationship between appearance and success, 

developmental psychology, fine arts, nutrition, education and anthropology. 

 

 

Course Content 
Intermediate: 
 



 

 Architecture 

 Psychology 

 Behavioural science  

 Games,  

 Sociology 

 Business 

 Environment 

  

Upper-Intermediate: 

 

 Sociology 

 Science 

 Psychology 

 Marketing, risks 

 Economics 

 Success and failures 

  

Advanced: 
 

 Business 

 Relationship between appearance and success 

 Developmental psychology 

 Fine arts 

 Nutrition  

 Education  

 Anthropology 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




